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Integrated Auto Sales and Finance

hƴŜ ƻŦ ǘƘŜ ƴŀǘƛƻƴΩǎ ƭŀǊƎŜǎǘ ǇǳōƭƛŎƭȅ ƘŜƭŘ ŀǳǘƻƳƻǘƛǾŜ ǊŜǘŀƛƭŜǊǎ 
ŦƻŎǳǎŜŘ ŜȄŎƭǳǎƛǾŜƭȅ ƻƴ ǘƘŜ άLƴǘŜƎǊŀǘŜŘ !ǳǘƻ {ŀƭŜǎ ŀƴŘ 
CƛƴŀƴŎŜέ ǎŜƎƳŜƴǘΦ CƻŎǳǎ ƛǎ ƻƴ ŎǳƭǘƛǾŀǘƛƴƎ ǊŜƭŀǘƛƻƴǎƘƛǇǎ ŀƴŘ 
earning repeat business. 

Located primarily in smaller cities throughout the      

South/Central United States.
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1981 Today

History
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Current Footprint

Potential Footprint

Footprint
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Fully Integrated Approach

Strong central controls and guidance 
with superior information systems

Purchasing

Underwriting 
& Sales

Collections
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Competitive Advantages

Fragmented Industry ςdirect competition is made up of smaller 
άƳƻƳ-and-ǇƻǇέ ŘŜŀƭŜǊǎ ƭŀŎƪƛƴƎ /ŀǊ-aŀǊǘΩǎ ǎǘǊŜƴƎǘƘǎ ƛƴΥ

Advantages over Indirect Lenders:
Å Local presence
Å Higher level of Customer Service
Å Strong Relationships with Customers
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Significant Top-Line Growth
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